Advisers play a crucial role in

®
s pOtt I n g offering their clients guidance.

But are they getting enough advice

themselves in spotting vulnerability?

Vu I ne rq b I e We asked the market, and this is

what they said.
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FCA'’s Financial Lives Survey 2017

Half of UK adults...

..that’s 25.6m, showed signs of potential ‘
vulnerability based on last year’s FCA's
Financial Lives Survey research estimates

This highlights there is work to be done
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conclusions customer vulnerable
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of advisers said it was thought it was important said that recording all of a

especially important to to engage with those closest client’s communication and
recognise that a client may to the client, such as relatives, service needs should be
be vulnerable — even if they carers or lawyers prioritised to ensure that both
don't realise it themselves client and the firm are protected
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